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Metamtuyako kat  Aypotiknic Owovopiag, Egyaotioo Eumogiag Aypotikwv
ITtvxio Iewmoviag ITgoidvtwv, Aypotiknc IToArtikng kat Zuvetaopwy (5 étn
(Ayootknc Oucovopiag) omovdwv, integrated MSc Bdom tov vopov 3231/22.08.2019)

(MSc & B.Sc. i Avtikeipevo: Magretivyk Ayootikwv TTooidvtwv
¢ & B.Sc. in

Agricultural Economics) TitAdoc  mruxiaknc dwtoPric: Kdotog  petamoinong
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BaOuoc: 8,05 OLVETAQLOTIKY] Blopnxavia Aaykdda
1988 Kévtpo EAevOépwv Procopikav & Kovwvikwv LZmovdwv
IMtuxio Beooalovikng (1988) -Idwwtikd KoAAéyo
Anuooioyoagiag
(B.A. Journalism) ITtvxio Anpoooypaiag (3 €t omovdwv)
BaOpog: 9,00
1985 Texvodoywko Exmawdevtikd Tooupa Oecoalovikng,
ITtvxio TexvoAdyov XxoAn Texvoldoying Tewmoviag, Tunua  Awoilknong
I'ecwmovov Iewoywwv ExpetaAdevoewv.
(B.Sc.
Farm Management). [Ttuxio TexvoAdyov Tewmovov  (1985) otn Aioiknon
INewoywwv ExpetaAAevoewv.
BaOpnog 6,87
Eéveg YAwooeg

1. AyyAwa: Agota (1970-1977 -8 xoovia otic HITA, Columbia Missouri & East Lansing
Michigan:Anuotiko XxoAeto kot éva xoovo anod to Middle School ov etvatr avaAoyo
pe to yvpvaoto). Kartoxog Proficiency tov Michigan (1991) kat Lower tov Cambridge
(1990).

2. KwéCuea: HSK1, HSK2 & HSKK1

3. TaAAucd: Elementary: Paocikd emimedo emucovwviag (emucovwvia, katavonor,
OpuA ey, Yoan)



Lepvaola

EAANvuco Kévrtoo Tapaywywotntag (EAKEITIA, ®sooalovikng).

1996 Yratiotkn pe to SPSS yia Windows (1 uiva).

EOvuco Kévtoo TMToArmotikwv kat EmayyeApatucav Epagupoydv.
1991 Exnaidevn Ekmawevtwv. (2 piveg).

Opyaviopog  Ilpowbnone  Eaywywv  (OIIE). Efaywywod
1988 Maoketivyk. (10 pnvec).

EAANvko Kévtoo TMapaywywodmtag (EAKEITA, ®sooalovikng).
1984

Opyavwon kat Aertovgyia Katavadwtik@v Xuvetaloopv. (2
Hnveg)

EITATTEAMATIKH ITPOYITHPEZIA - MH AKAAHMAIKH

IMeoupéoera Kevroikng Makedoviag, T'ewgyo-otkovopoAdyoc.
27/6/2002-10/10/2005  Kevr) ogyavikn 0éon: Magketivyk Aypotikwv [Tgoiovtwv. @éon:
DEK 46/25-2-2006, T.  A&oAoynTrc kat emidewenrc.

I’ Avtceipevo: Ipoyoapuuata 3ov KIIEZ mov oxetiCovtatl pe to:

Magketivyk Aypotkwv Ilpoiovtwv, Magketvyk Toogiuwv,

Metamoinomn, Aygotovpwoud, ITowotuwd ‘EAeyxo (ISO, HACCP,

KAT)

PEGASUS Arouixn) Emuyeipnon Marketing
Avtikelpeva: Magketvyk, ‘Eoevva Ayooag, MeAéteg kat
Exnaidevon oe Oéuata Magketivyk.

1999 2001

O.E.EK. MéAoc g meviapeAovs opddag ovvta&ng odnyov
1999 KATAQTIONG (TMQOYQAUHATOS omovdwv). Ewwotnta: Texvikog
Maogketivyk I'ewoywwawv [ooldovtwv.

O KATANAAQTHY - KONSUM - COOP @eocoalovikng.
Katavadwtikog Xuvetapopds (Zovmeg MdAoket TQO@iHwV).
Avtikelpevo:  YmevOvvn  Anuooilwv  Xxéoewv,  LtéAexog

Magketvyk g Emuxeionone kat AtevOvvrouxr ovvta&ng tov
meQLodkov «O KATANAAQTHY».

1991-1997



1983-1990

Lvvetaowopoi kat Biounyavieg (ZEKOBE, OMOXIIONAIAT L.,
EI.X. AATKAAA, AMBPOXIA, MEAIXXA, kd&). Avtueipevo:
Tunua pdoketivyk & Iowotucdg éAeyxog

EITATTEAMATIKH ITPOYITHPEZIA - AKAAHMAIKH (AIOIKHTIKH)

AlolknTikn epmegia

30/9/2023-31/8/2025

5/4/2024-31/8/2025

2021-2025

2024-2025

2019-2022

2014-21/10/2017

2013-2018

2014-2017

2014-2017

2009-2014

Avtmpdedoog  tov  Tunuatoc  Awwntikric  Emotmiune &
TexvoAoylag, LxoAn Aownrtiknc Emotung kat Aoylotiknc tov
Anpoxkoltetov INavemotuiov Opdxng

MéAog g Ilgoowewvrigc XuvvéAevong tov Tunuatoc AyQotikr|g
BlotexvoAoyiag xat OwoAoylag g XxoAng Tewmovikwv
Emotnuwv kat AacoAoyiag, Anupokoliteto Iavemotiuo ©odkng

Yuvroviotikr) Emitpont) tov mpoyodupatog Executive MBA otov
Tovpioud (2021-2025) g XxoAng Awiknong katr Owovouukawy,
Tunuatog Awwnturc Emotung kat TexvoAoyiag, Awebvég
IMaveruomuo ¢ EAA&Gdoc kar Anuoxoiteo Ilavemotruio
®paxng (2021-2025).

LZUVTOVIOTIKT] €TMLTEOTI] TOL mMEOYQeApuatos Executive MBA 1ng
YxoAnc Awiknong kat  Owovoukwv, Tunua  Atomntikng
Ermiotrung kat TexvoAoyiag, Anuokoitelo Iavemomuo ©gdaxngc.

LUVTOVIOTIKT]  €TUTQOTIN]  TOL  HETATTUXIAKOU  TIQOYQXHUMUATOS
omovdwv 010 Wneukd Magketvyk tng XxoAnc Awoiknong kat
Owovopwawv, Tunpa Awwntkng Eruotuneg kar TexvoAoylac,
AteOvég Tavermot)uio g EAAG&doG.

Koounrogag XxoAng Awiknone xat Owovoulag TEI AMO.
INapaitnon otig 21 OxtwPoiov Adyw ovykpovong ovppeedvtwv (N.
4485 | 4-8-2017) pe Oéon péAovg XEIT oto EAANVIkO Avouxto
INaveruotuo

YrevOuvn g katevOvvong Marketing Tov IIMX MBA tng ZxoAng
Awotknong kat Owovopiag, Tov Tunuatog Awiknong Entxeoroewv

MéAog ¢ ZvykAntov tov TEI AMO

MéAog tov ITetBapx kot ZvppovAiov tov TET AMO

MéAoc e Opaddag Eowrteowknic A&wAdynone tov Tunuatog
Awotknong Emixeorjoewv (OMEA)



2012-2014

2010-2012

2010-2020

2009-2014

2009-

2009-2015

2006-2018

AvarmAnowpatikd  pédog ¢ Emutgomrc  Egevvawv  tovu
TexvoAoywov Exnadevtikov [dpvpuatoc AvatoAwrc Makedoviag
kot @oakng (mownv TEI KapdaAag)

MéAog ¢ Emirpomng Epevvwv touv TexvoAoyuov Exmadevtucov
Idpvuatoc AvatoAwkric Maxkedoviag wkar Oodxng (mownv TEI
KaBaAag)

MéAog g emTEOTNIG MEAKTIKNG AoKNoNg @oltnNTwv oto Tunua
NoonAevtikric tov  TexvoAoywov Exnawevtkov Idovpatog
AvatoAwrc Makedoviag kot ©@gdxng.

YrevOvvn Topéa Awotknong Enuxeproewv

MéAog Mg eTMITEOTIG TEAKTIKNG QAOKNONG TWV @OLTNTWV KAL
ETMOTTOLX TIEAKTIKNG dokToTc oto Tunua Awotknong Entiyelprnjoewv

MéAog emitoomr)c  alloAoynomne @akéAwv Ttwv  vroynelwv
ovHPactovXwv ekmaevtikwyv oL Tunuatog  OwoAoyilag kat
TexvoAoyiag IMotwv.

MéAog emitgom)c  afloAoynone @akéAwv twv  vroPnelwv
ovpuPactovxwv  ekmawevTikwy  tov  Tunuatog  Awoilknong
Emxeonoewv

AKAAHMAIKH -AIAAKTIKH ITPOYIIHPEXIA

Adaokalia o Metantuoxiako Igdyoappa Enovdwv (MIIX)

2019-2024

2018-2019

2018-2020
& 2009-2010

AeOvég Tlavemotnuo tng EAAG&dog, LxoAr) Ouwovopiag kat
Awotknong, Tunpa Awwntikr)c Emotmung & TexvoAoyiag, TIMZXI:
Digital Marketing (2019-2022), MBA, wxat Awiknon Tovgiotikwv
Emixeonoewv xar Ogyaviopwv yix XreAéxn (Executive MBA in
Tourism)

TEI AvatoAikrg Maxedoviag kat ®pdxng, YxoAr] Atwotknong kot
Owovoplag, Tunua Awiknone Emuxewonoewv, IIMX: Digital
Marketing.

EAANViKoO Avoikto IMaveniotruo. YxoAr) Kowvwvikov Xmovdwv,
MIIE: Awotknom Tovplotikwv Entixeprioewv. MéAog ZEIT (diatoiféc)




2013- 2016

2012- 2017

2010

2004-2006

TEI AvatoAikr)g Maxedoviag kat ®pdxng, YXxoAr] Atotknong ot
Owcovoplag, Tunua Awotknong Emtixeionoewv, ITMX: MBA.

TEI AvatoAkr)c Maxkedoviag kat @odkng, Y.xoAn TexvoAoyuwv
Epaouoywv, Tunua HAektooAdywv Mnxavikwv, didackaAia poov
nanuatog, oto MIIZ "Kawotoula omnv  TexvoAoyia kat
Emxetonuatucom)a’.

Anpoxkgitero  IMavemotnuo  Opdkne. XxoAn  Emomnuwv
lewmoviag kat AacoAoyiag, Tunua Aacodoyiag kot Awxxeloong
[TegiBaAAovtog kat Pvowwv ITogwv. IIMYE, MSc otn Awatrjonon kat
Amnokatdotaon Xepoalwv Puokwv OoovoTUATWY.

TEI Adoiwoag. Y.xoAn Awoiknong kot Owovopiag, Turjpa Aoiknong
kat  Awxyxelpiong ‘Eoywv oe obumoaén pe 1o Ilavemotuio
Staffordshire Tng M. Boetaviag. AaokaAia oe dvo MIIZ: 1. Master
otm Awiknon Emxewnoewv - MBA (Master in Business
Administration) kat 2. Master otnv Ertotrun g Awiknong (Master
of Science in Management).

Adaokalia oe IIgontuxtako Iooyoappa Enovdwv (IITIX)

1/9/2025-

2024 Magtio-

2019-2024 MdaoTio

2005-2019

2019-

Anpoxgiteto Ilavermotiuio ®gdkng (DUTH). LxoAr I'ewmovikwv
kat  Aacodoywwv  Emomuov, Tunua Aumedovgyiag  xoa
OwoAoytac. KaOnyntic Magketivyx

Anuoxgiteio Ilavemotnuio  Ogdkng, XIxoAn AlownTikrg
Emomune kat Aoywotikr)g, Tunua Awwnuxrg Emomung &
TexvoAoyiag, KaOnynrowx pe yvwotikd avtikeipevo: Magretivyk,
DEK: 5094/13-3-2024, 0. @UAA0UL 39, T. A’

AteOvég IMavemotnuio tng EAAGdog (AIITAE). YxoAn} Owovouiag
kat Awoiknong, Tunua Awwntkiic Emotmung kat TexvoAoyiac.
KaOnyntmowx pe yvwotiko avtuceipevo: Maoketivyk. PEK: 4689/19-
12-2019, ©. B’

TEI AvatoAwkrc Makedoviag kat @godkng (EMaTTech)- moawnv

TEI KaBaAag. YxoAn Awoiknong kat Owovoptag, Tuniua Awotknong
Emxepnoewv, katevOvvon Mdoketivyk

EAANViKO Avowkto IMavemotruio (EAIT). Yx0Ar) AvOowmiotikwv
rmovdwv, Tunua Awiknone Emxeionoewv. MéAog  ZEII
(Zvvepyalopevo Emotuoviko ITpoowmiko). Oeuatikéc Evotnrec:
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2002- 2017
MéAocg XEIT

2000-2005

2001-2003

2001-2002

2000-2002

1990

Marketing I (2002-2003; 2004-2010; 2019-2022) & Marketing II (2002-
2004; 2010-2017). Xvvrtoviotéc Oeuatikwv Evomtwv: Kabnyntrg
OIIA x.T. Xwuxog (Marketing II), AvanA. KaOnyntrc EAIT . T.
Kexaywag (Marketing I) ko KaOnynroux Mmovtoovkn Xolotiva
(Marketing I; (2019-2022)

TEI ®cooalovikng. LxoAr) Awiknong kat Owovoulag, Tunua
Epmnoolag kat Auxgnruiong. Emotnuovikog ovvepydtng pe mAron
TIEOOOVTA.

Anuoxgiteio  Iavemomuo  Opdkng. XxoAnl Emomnuawv
I'ecwmoviag kat AacoAoyiag, Tunua Aygotikng Avamntvéng.
IT.A. 407/80 otn BaOuida tov Entikovpov Kabnyn)

AogiototéAeio [Iavematnuio Oegoalovikng. LxoAn Fewtexvikwv
Emompuwv, Tunua Tewmoviag, Toupéac Aypotukrc Owovoulac,
Eoyaotowo Epmogiag Ayootucawv Igoidovtwy, Aypotikr)g IToArtikr)g
KoL LUVETALQLOUWV.

Emcovgia o€ aok1oels Twv @ortnTv ota padnuata LUHmTeQupooa
KatavaAwt] & Epmnopla Aypotkwv Iooiovtwv

TEI Avtikng Maxkedoviag, magaotnua PAwowvag, Turua Epmoolag
kat TTootwkov EAéyxov Aypotikwv Ilgoidvtwv. Emiotnupovikog
OLVEQYATNG HE TAO TEOCOVTA.

TEI ®eooalovikne. XxoAn TexvoAdyov Tewmdvov, Tunua
Awoiknon l'ewoywawv ExkpetaAdevoewv. Emotnuovikog ouvegydtng
pe eAALTY) moooovTa.

EPEYNHTIKA ITPOITPAMMATA

2023

1/1/2017-
31/12/2019

24/9/2016-
4/9/2019

Emiotnuovikog ZuveQyatrns meoyoAapupatogs: Drama terroir: European
Regional Development Fund of the European Union and Greek national
funds  through the Operational Program  Competitiveness,
Entrepreneurship, and Innovation, under the call RESEARCH-—
CREATE—INNOVATE (project code: T2EAK-02974 Drama terroir).

Emotnuovikdg Xuvegyatns meoyoappatos: The wine Lab -
Generating Innovation Between practice and Research (TWL)

Afodoyntowx g medéng: “Amoktnon Axadnuaiknc Eumeplag oe
véovg Emomuovec Katoxovg Awvaktoguov 2016-19 TEI AMO



28/2/2018-
24/12/2018

23/10/2012-
31/10/2013

1/10/2010-
31/10/2013

2008

2012-
2016

1/9/2010-
31/8/2013

2005-2010

15/05/08 -
15/05/2009

2007-2008

Emiotnuovikog ovvepyatng meoygaupatog: Support of  Social
Enterprises and Enhacement of Development (Socede), ota mAailowx
nooyodpupatos Evpwmaikng ovvepyaoiag «EAAAAA-BOYAI'APIA
2014-2020» (INTERREG V-A GREECE - BULGARIA 2014-2020)

INTERREG III: «Integrating the Greek — Bulgarian tourism product.
Training Scenarios Specialist. Training of hotel businesses.

IMoaxtkry Aoknon Tortopabuiag exknaidevong tov TEI AvatoAwr|g
Maxkedoviag kot @dkng

Emotnuovikds  Xuvegyatne  mooyodupatog:  ITodyoapua
Yrovpyelo Tlawdeiag war Teviknc Toappatelag Néag Teviac:
«Agtrtovgyla Inuelov AvtAnong kat ovvexovg QONG dedOHUEVWY TOV
IMapatnenmeiov  Neavikric  Emuxeonuoa-tuotntag e Tevikr)g
TFoappateiag Néag I'eviag oto TEI KaaAag kat ekmovnon peAetng yx

tic  taocels  Neavikrg  Emxelonuatikotm)tag  otnv  TeQLpEQELX
AvatoAwknc Makedoviag»
Exmaidevtrg portnTwv: Movada Kawvortopiag KAt

Emxetonuatucottag, Iooyoappa v v Emixetonuatikr) Katdotion
TWV QOLTNTWV.
Movada  kawvotopiag  kat

Emxeonuatucomtag  TEI  KapaAag

AwwaokaAia MaOnuatwv 20v kOkAov Entixelonuatcotntag

Movada AtxopaAiong ITowwtntag MOAIIT tov TEI KafaAag

IMooyoapuata  IToomtuxiakwv Xmovdwv tov TEI KaBdAag pe
avTikelpevo eoyaotwv tig Apoxéc Magketivyk kat tv Egevva Ayoodg
pe emikevtoo to E-Learning amd 1/10/2006 éwe 30/06/2007 pe apor3ry 400
Evow xat artd 01/01/2008 éwe 31/08/2008 pe avtuceipevo eQyaov v
Ercowvwvia kat Awxgpruion pe ovvoAxr) apotpn 500 Evow (EPEAEK II
project).

Emotnuovikn YmevOuvvn kot kvouax egevvnrola:  «Ilapdyovteg
ertiAoyng pag Todmelag kot OAwcr) Ikavomoinon amd avtég otnv moAn
¢ KapaAag». Xwols apofr) 3,000€.

Emiotnuovikog ZuveQyAaTns mMEOYQAUUATOG: «AEOAGYNOT MeAaTwV
¢ ewovag Super Market otnv oAn g KapaAag, 12 months, 3,000€.
Co- investigator.



AKAAHMAIKO AHMOXIEYMENO EPTO

ITtvaxag 1: Zuvomtiko akadnuaikéd éoyo. (23/11/2024)

Journals/conferences Number
SCOPUS Journals and Conferences (in SCOPUS +forthcoming) 80 (74+6)
Journals in Web of Science (Clarivate IF) 21
CABS/ABS ((Journals: CABS/ABS: 1*-3%) 10
ABDC list (Journals) 14
SJR list (Journals) 35
SSCI/ SCI (Conferences) 8
Scholar.google 2303
Scopus citations 972
Author impact: h-index (Scholar Google) 20
Author impact: i-index (Scholar Google) 35
Author impact: h-index (SCOPUS) 14
Author impact: h-index (Harzing’s PP) 22
Author impact: g-index (Harzing’s PP) 44
Refereed International Academic Journals 60
Book 1
Book Chapter 6
Article in Book Series 37
Book editing 1
Peer-reviewed International Conference Proceedings 49
Book of Abstracts 6
Peer-reviewed Greek Academic Journals 9
Peer-reviewed Academic Conference Proceedings (In Greek) 15
Other publications 12




Adaxrtogikn Atatoipn:

Kapevidov, Ew. (1999). Epcvva Ayopac twv Metanomuévawv Ipoidvtwv Podakivwv otnv
Acotixn Iepoxn tne Oeooatovikne. Awaxtookr] dwxtor, AII® YyxoAn T'ewtexvucwv
Eriotuwv, Tunua T'ewmnoviag, Topéag Aygotikric Oucovoulag, Eoyaotrjoo Eumopiac
Aypotikav Ipoiovtawv, Ayootiknc IToAttikng kat Zuvetaigiopayv, Oeooatovikn (0eA.400).

AOga o€ d1eOvr) meQLodika: 60

SCOPUS=35; CABS/ABS (1*-3*) = 10; SSCI/SCI=21

1. Kamenidou, I., Mamalis, S., Gkitsas, S., Stavrianea, A., Mylona, I., & Pavlidis, S.
(2025). Alternative Protein Sources: Generation Y’s Food Neophobia,
Entomophagy Acceptance, Self-Assessed Environmental Concern, and Intention
to Recommend Entomophagy. Proceedings 117 (1): 16. MDPI. (SCOPUS)

2. Vassilikopoulou, A., Kamenidou, I., & Priporas, C. V. (2024). Negative Airbnb
reviews: an aspect-based sentiment analysis approach. EuroMed Journal of
Business, 19(2), 191-207. (CABS: 1%; IF= 4.6; Scopus: 12.4; ABDC-JQL list: C¥
SCIMAGOJR, CABS, EconlLit)

3. Mamalis, S., Kamenidou, I. E., Karampatea, A., Arseniou, S., Bouloumpasi, E.,
Skendi, A., & Fourkioti, G. (2024). Complying winery marketing strategies based
on attitudes and perceptions towards winery terroir. Journal of Tourism, Heritage
& Services Marketing, Vol. 10, No. 1, 2024, pp. 65-78 (SCOPUS; Cite score: 5.3, SJR:
0.395; SNIP:0.889)

4. Karampatea, A., Mamalis, S., Bouloumpasi, E., Skendi, A., & Kamenidou, I. (2024).
Wine and Gastronomic Tourism in the Drama Region. Tourism and Hospitality,
5(3), 625-638. (SCOPUS: 3.7)

5. Amanatidis, D., Mylona, 1., Dossis, M., Kamenidou, I(E)., and Mamalis, S. (2024).
Consumers’ social media engagement and online behavior: A structural equation

modelling analysis. Online Journal of Communication and Media Technologies
14, no. 1 (2024): €202401 (SCOPUS: 3.4, IF: 0.7).

6. Priporas, C. V., Nagarajan, D. V., & Kamenidou, I. E. (2023). A technology-people-
integrated toolkit for retail care management during a crisis. Journal of Retailing
and Consumer Services, 73, 103304. (IF=13.1; SCOPUS: 22.7; SJR: 3.439;
SNIP:2.992; ABDC List: A; SCIMAGOJR: Q1) (CABS-ABS; REPEC; SNIP;
SCOPUS; SSCIE; WHO COVID-19 Research Database)
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10.

11.

12.

13.

14.

Liava C, Ouranos K, Chatziioannou A, Kamenidou I, Katsanos G, Antoniadis N,
Tsoulfas G, Akriviadis E, Sinakos E. (2023). Impact and Management of COVID-
19 in Liver Transplant Candidates and Recipients. Annals of Gastroenterology 36(5),
477. (SCOPUS: 4.1; SJR:0.826; SNIP :0.796) (PubMed, PubMed Central, Scopus,
ESCI, EMBASE/Excerpta Medica, EBSCO, SJR)
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC10433260/

Kamenidou, 1., Mamalis, S., Gkitsas, S., Mylona, 1., & Stavrianea, A. (2023). Is
Generation Z Ready to Engage in Entomophagy? A Segmentation Analysis Study.
Nutrients, 15(3), 525 (IF=5.0; SCOPUS: 9.1; SJR: Q1); (SCOPUS, SCIE, Embase,
AGRICOLA, AGRIS, PubMed, SCIMAGOJR).

Priporas, C.-V., Vellore-Nagarajan, D. and Kamenidou, L.(E). (2022). Stressful
eating indulgence by generation Z: a cognitive conceptual framework of new age
consumers’ obesity. European Journal of Marketing, 56 (11):2978-3006.
https://doi.org/10.1108/E]M-06-2021-0386 (CABS: 3*%; IF=5.181; Scopus: 8.1, ABDC
list: A*; SCIMAGOJR: Q1)

Kamenidou, I(E), Mamalis, S. Stavrianea, A., Bara E-Z, Mylona, I., and Pavlidis, S.
(2022). Risk Communication based on Gender Differences of COVID-19 Related
Trusted Information Sources: Insights from the Generation Z Cohort. Medical
Research Archives European Society of Medicine (ESMED), [online] 10(4) DOI:
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Avakowaoelg og dLeOvr) ovvEdQLA e TO CVOTNHA KOLTAV : 6
EOvika Eruotnuovika I[Megoduca pe kottéc (9)

IToaxtka EOvikawv Zuvedoiwv: 15

<N X

AAAeg dnpootevoelc: 12

AKAAHMAIKH ANAI'NQPIXH

MéAog e£eTa0TIKNG KAL TOLUEAT|G EMITQOTIG DOAKTOQIKWV dlaToLBwV
Efetaotikr) emitpont) o€ tola dteOvr) ddaKTOQKA ToL €XOLV TtepaTwO el
Efetaotikr] emitooTr) o€ éva eAANVIKO dOAKTOQUKO TIov £xouvV TtepatwOel

MéEAog TOLpEAT|C eTTITEOTC OLOAKTOQOLKOV OV elvat oe eEEALEN
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A&loAoynon Igoyoappatwv

‘Etog ‘EQyo meoétaong
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2018

2017

2014

A&oA6ynon Egevvnrikwv IIgotaoewv: YTootroLen epeuvnTv pe
éupaot otouvg vEoug eoevvnTéc — kUkAog B, Y. Owovoplag xat
Avantoéng,  Ewwn  Toappateia  Awxxeipiong  Topeakwv
Emixeonoakwv  Ipoyoappdtwv tov  Evpwnaikov Kowvwvikov
Tapelov

AgoAéynon Egevvnukwv Ilgotaoewv: Avantvén AvOpwmivov
Avvapkov, Exmaidevon kat Awx Biov MaOnon» tov EXITA 2014-
2020, Y'rt. Oucovopiag kat AvATTuENG.

A&oAoynon Egevvnukwv Ilgotacewv: EABM34 «Ymootolén
EQEVVITWYV HE EUPAOT) OTOVS VEOUS £QeLVNTEC», Y. Okovopinag Kat
Avanrtuéng.

A&odoynon Ilgotacewv HAektgovikwv BipAiwv. EAAnvika
Axadnuaika HAextoovika Xuvyyodupata xat BonOnuata, oto
nAatoto g Agaong "KaAAirtrtog”

Kottr|g egyaoiwv ge AteOvr) axadnuaikda megLodika.

Kottic eoyaowv oe Oépuata MAQKETIVYK YIX ETUOTIUOVIKA TTEQLODIKA KAl OLVEDQLX

KAl HEAOG ETUOTNUOVIKWV ETUTQOTIWYV oLVEdQiwV. EvdeikTikd avagégovtal:

D N N NI NI NI NI N

AeOvn Axadnuaika Ieodikd (evoelkTikA):

Journal of Business Research (JBR), European Journal of Marketing, Annals of Leisure
Research, Social Indicators Research, EuroMed Journal of Business, International
Journal of Environmental Research and Public Health, Nutrients, British Journal of
Economics, Sustainability, Foods.

Ate0vn Emotnuovika Xuvédola (evostkTiki):

EUROMED Academy of Business (EMAB) Conference

ISCIMAT -International Conference on Strategic Innovative Marketing and Tourism
Regional and Rural Development Conference

Primary and Secondary Production & Consumption Conference

Greek Association of Agricultural Economists (GAAE) conference

Hellenic Scientific Association of Sport & Recreation Management (HSASMR)

The Economies of Balkan and Eastern Europe Countries in the changed world
(EBEEC)
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HAICTA (Hellenic Association of Information and Communication Technology in
Agriculture, Food and Environment)

Co-editor — Editorial Board (Xvv-guvtdking - ZUVTAKTIKY) EMITOOMM)):

v

v

Editorial Board of the International Journal of Strategic Innovative Marketing (IJSIM)
Co-editor of the International Journal of Business and Economics Scientific Applied
Research (IJBESAR: 2015-2018)

Editorial Board of the International Journal of Economics Scientific Applied Research

(JESAR: 2008-2014)

YYMMETOXH XE EINIIXTHMONIKEX OPTANQXEIX- ETAIPIEX -XYAAOI'OI

EAANvViKn) Akadnuia Mdoketvyx (EAAM)

EAANviK) Akadnuia Awiknong Enxeigrioewv (EAAE)
Evownaixn Axkadnuiac Maoxetivyk (EMAC)

European Association of Agricultural Economists (EAAE).
Emotnuovikn) Etawpeia Ayootukric Owovoutag (ETAIPO).
Kévrpo Ipootaoiag Katavaiwtwv (KEILKA).

N LN =

‘Evwon  Emomuovov  yux v Ilgotvmomoinon xat tnv  Tuvmomoinon
(ENEIIPOT).
8. Tewtexvwo EmpeAntoo EAAGdOG.

KOINQNIKH ITPOX®OPA

v

N N N N NN <

<

KaBodrjynon kat UmAOKT QOLITNTWV 0& KOWVWVIKES DQAOTIOLOTITES Y ATOUX HLE
eOKEC AVAYKES

KaBodrjynon kat OULHHETOXN] TWV @OLTNTWV 0& TEOYQAHUATX KOLVWVIKOU
HAQKETIVYK

MéAog tov Kévrpov Igootaciac KatavaAwm

MéAog tov ZvAAGYoL madwy pe dvoAeia

MéAog tov LZvAAGYOL TAdLWV He AVTIOUO

OuAieg otnv Tomkt) kowvwvia e KapaAag kat oe oxoAeia g

EOQeAovtikn) eoyaoio otnv ekkANOIX YIX T CLOCITIA Yl TOVG PTWXOVS
Zuyyoaen ekAaikevpévwv deBowv (9)

AwENTolx 0TS €KKANOLEC TIOL OQYAVWVOLV CLOCITIO YIX TOVUG PTWYXOUS TNG
OUKOVOLLLKT)G KQLOT)G

Awonmg oto matdd xwoetd SOS
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